SPF & TAX INCENTIVES
ON A LOCAL, STATE & FEDER/
LEVEL
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Objective

To educate contractors on how to research for
opportunities, educate & sell the consumer on the
benefits of performing the work, & to understand
the increased energy efficiency & cost savings
through the value proposition of SPF and other
means of energy efficiency



We know the benefits of SPF

It is our purpose to educate the consumer on thes
benefits, and advantageously move forward,
utilizing the programs that are in place to assist th
consumer in procuring the best possible products
and practices available in our industry



Our Economic State

Consumers are reluctant to spend an increased uj
front cost for a superior product when they believe
they can achieve a similar performance from an
Inferior product with a lower initial cost

Once again, this is our responsibility to educate th
consumer on what SPF has to offer

We, as the educator, start with Research



Research

Detalls of the Funding Opportunity

Over $3 Billion in funds has been allocated overal
for the American Recovery & Reinvestment Act
(ARRA) and the State Energy Program (SEP) bas
on the Department of E
Opportunity Announcement



Government Programs

. ocal

Rebates & Tax
Incentives
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State Federal
State Loan Programs
Departments of and Tax
Development Incentives
ARRA/SEP

Block
Grants

Grant Writers

Use Local State
Reps To Submit
For Grants
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Department of Energy

Established Goals of the DOE for the State Energ
Program:

Stimulate the creation or increased retention of jobs

Increasing energy efficiency to reduce energy costs a
consumption for consumers, businesses and governn

ncreasing energy generation from renewable sources
Reducing reliance on imported energy
Reducing greenhouse gas emissions



http://www.dsireusa.org/

Consortium of Energy Efficiency
S =

Awww.ceel.org
A Utility Rebates



http://www.cee1.org/

Local & State Programs

Florida Power and Light

Up to a $.45 per square foot rebate for reflective
coatings

Variable rebates for roof or ceiling insulation


http://www.fpl.com/business/savings/rebates_and_incentives.shtml
http://www.fpl.com/business/savings/rebates_and_incentives.shtml

Local & State Programs

Austin Energy (Texas)

Commercial Energy Management Rebate Prograr

Up to a $0.30 per square foot rebate for
celling/roof insulation and reflective coatings


http://www.austinenergy.com/

Local & State Programs

State of California

Energy Efficiency Financing Program

Offers loans up to 100% of the energy efficiency
project costs with a cap of $3,000,000.00 per
project with an APR as low as 1%


http://www.energy.ca.gov/

Local & State Programs

State of Ohio

Ohio Department of Development

The State of Ohio will receive $96,083,000 as a
part of the State Energy Program from the U.S.
DOE

~unds are to be used per the goals established by
the DOE for the State Energy Program



http://www.ohio.recovery.org/

Local & State Programs

—
irSecuring Local, Stat

While Being Environmentally Responsible




LEED Certification

A buildingds LEED Cert
t he buil ding owner 0s a
State & Federal Incentive Programs, should an

l ncenti ve program be 1
location

Spray Foam & Coating can contribute to as many
as 11 LEED points, which is significantly more tha
most other conventional roof systems



A coated foam roof
contribute to LEED Certification

Sustainable SitesThe use of SPF and a reflective roof coating
addresses the Heat Island Effect and can contribute to a credit

Energy & Atmosphe@The use of SPF dramatically improves the
roof 0s 1 nsul ation value and c¢

Materials & Resourcéscredit points can be obtained for the use

of recycled materials, construction waste management (diverting
waste from landfills), material reuse, the use of materials containir
recycled content, obtaining regional materials, and using rapidly
renewable materials to produce the end product

Innovation and DesignThe ability to obtain products, including
agri-based spf and coatings containing recycled content, that all
contribute to the benefits listed in the categories above, can lead t
obtaining additional credits; the seamless attributes of an SPF roc
system, with the absence of mechanical fasteners, also contribute
this category



SELL the Customer

Prepare a presentation to
funding agency

with the use of creative thinking and the knowledge gainec
In research

Be creative, target the co
you can save his client $

If insulation is the only consideration regarding the money
spent and/or saved, then educate the consumer on the fac
that 30% of the new roof is insulation. Therefore, the
consumer will get a new roof for 70% the cost

Reduces the initial cost, producing a quicker return of
Investment utilizing SPF & continued/increased energy
savings

iﬁ?ﬁ Turn a NEED into a Want!
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